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nicating with doctors

Tips for patients, family, and staff

the HEALTH & WELLNESS issue

Health is a eritical concern for all of us, But for
individuals with disabilities, there can be additional

Ciinical Pochology Graduare for self-advocacy, but it is a desirable approach

Malicia Hit barriers thar arise in obtaining high quality health b Kosifiuchy for most appointments.
care. First, physicians and other primary care

Tips for tl providers do not always receive adequate trining vocating for vourself, * Make a list nfqnc'stinlﬂ and concerns before
Communii in meeting the unique needs of individuals with port services, or assisting a the appointment, This will help you clarify
everyday li disabilities, and in communicating with those who mmunicating with medical and and prioritize the issues you wish to address.
ordering by have sensory, physical or intellectual disabilities, ssionals can sometimes seem Also, if you are providing support to someane,
news. Gool or with those patients who have augmentative WWOTSE, CXPrEssing your concerns having a prepared list promotes a sense of
medical sit communication systems. i ;Fnl:::l like an unwelcome participation and equality for the person you
M | Secondly, physical accessibility to health care e il
E:DFI‘ ol:“ facilities (including examination rables and i list of tips for talking with = Call the office prior to the appointment

R diagnostic machines) can be a barier in itself, 3 s onals. Although there are if accommodations may be necessary. For
“Why can “Third, indivicuals with disabilitics, and especially ;"‘fh;:'t'ﬁ:m;:::]‘f;h‘:";:d_ “::ﬁ:‘::""zh“v miifies, staff, and individuals example, some people have difficulty waiting
Wit those with intellectial and developmental . " ) it Po! P‘m : ommunication, the truth is for their appointment, and may become
. none disabilities, have not always received education ISR £ QUE St 1, M wlr e street; you may find that at agitated as time goes by in the waiting room.
ﬁml:;':: in advocaring for their own health needs, and ;::s;;‘j:?m‘ orleast physieallysctive, staes i 1 solution is to clearly state the These patients may need to be told if the
which w Ak in expressing their health concerns, Fourth, ray the health care provider is doctor is running behind, and the postponed
use-cied s individuals with disabilities may not have access In this special issue of the DD Network ] m' the persan )\Im sup!m. time Ih’.u_ they m m{_‘]’. m B poin) Shmi
PRI | to preventative health care. Newsletter, we address a number of these topics. Fvices clscwhclf*. if possible, In poop_]u with physical impairments nuay require

’ You will find articles about what our Network is 1, these strategies can help you physical sccommeodations for an exam or

Also, Amet P:r!:aps CAONS 1mpomr5t]y,.rts-:mh at both '}“, doing to training physicians, nurses, dentists and tly communicate concerns and tests—this is more easily achieved if the office
language. T :?;::Tln:ium;r:'i':’::::::::’;‘m:};‘:m' other health care providers about the unique necds has been informed prior to the appointment.
very differe of individuals with devel . .

= note health — such as re, exercise . o g Cid e it best to support sclf- * Role-play asking questions and expressing
1::’:8::?;‘“: iz i El::;llhl:a;nuhu:v::?,l:l“iwl:ﬂ:::,ibj::“ .};\nn -.ldvomf’mg for someone, concerns, This I\n:l:»s you or the peaiau you
or im.'ts to] . p advosdte for 'hl: sinedre al'df’:‘mdividuul el {ruations, it is not always support to feel more familiar and comforrable
PR take a look inside... help the individual to sdvocate for him/hesself the time to prepare and plan with the process, and it may mn'lvlc you m. )
very emotit Exercise & recreation .. v ohnie a2 in the health arena. And you will leamn what we R, 0 -
doesn’t wor Follc acid and pregnancy .. ........ 3 are doing togerher o promate « healthy lifestyle

. | Communicating In medical settings . . . .4 for Kentuckians with developmental disabilities.
Lip f“dfﬂg Training healthcare providers, , , . .., .6 Welcome to the Health and Wellness lssue of the
reading isn KY DD Nerwork Newslerter!
entire conv i 4
view of the
Turms away,

o

The deaf or hard of hearing individual is the best  1f you think someone diseriminated against you
person to determine what way of communicating  and you want to file a claim, you should consult
warks best, not the nurse or doctor, In many cases, an arcorney. All three laws have time limirs on
you'll need a qualified interpreter for medical filing claims.

appointments.
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I.u HumanDevelopment
S I T S O |

UNIVERSITY CENTER FOR EXCELLENCE IN DEVELOPMENTAL DISABILITIES

ANNUAL REPORT 2008-09

The Human Development Institute (HDI) is the University Center for
Excellence in Developmental Disabilities Education, Service, and
Research for Kentucky, and operates as a major, university-wide
unit of the University of Kentucky. HDI was established in 1969 as
part of UK's Department of Pediatrics. Now, nearly 40 years later,
the Institute generates approximately $20,000,000 in external
funding per year, with nearly 200 employees, and its work impacts
every corner of the state, and programs within approximately 20
other states as well.

At HDI, we focus our efforts on improving lifelong opportunities
and services for individuals with disabilities, their families and the
community. The Institute provides a strong foundation for more
than 40 research, training and service projects, addressing a wide
range of topics and Issues In areas including early childhood,
education and alternate assessment, transition across the lifespan,
employment, community living, and personnel preparation.

Claudia Johnson Pat Seybold Paula Caldwell
Marsha Hockensmith Fannie Stonestreet Morry LaTour
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the power of color

Motivated by Ne affordoliity and power of ereative color, business usors
are moving fo i color inke thoir yday k. Color i

o professional, vivid, and dear mesoge, This compefiing messoge enhances
o corporationy imoge while saving Hime and monoy by producing work that
gets noticed, is easily understood. ond is remembered.
Companies with the ability 1o
produce in dynamic color
will enjoy ad over their by
on a much grander scale.
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building knowledge from strong roots

research

Educational practice has come a long way over the years, but there is still much to

discover about learning, assessment, instructional methods, and the adaptation of

curriculum for students with disabilities, ILSSA is constantly conducting in-depth
saluation,
g granting
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| know what my client’s grandson
is getting for his birthday.
(You could say I'm familiar with his financial goals.) Secure a gOOd for-tune.

When you know your investment advisor truly understands your
When you know your investment advisor truly understands your

unique needs, you can relax. For 40 years, clisnts have trusted
Johnson Investment Counsel 1o halp tham realize their goals for

retiterment. Call s today for a retirement cash flow analysis.

unique needs, you can relax. For 40 years, clients have trusted
Johnson Investment Counsel to help them realize their goals for
retirement, Call us today for a retirement cash flow analysis,

JOHNSON =19
513.441.3100
INVESTMENT COUNSEL  www.johnsoninv.com
Solid Valwes. Sophisticated Solutions. 800.541.0170

JOHNSON 3% 5%
INVESTMENT COUNSEL  www johnsoninv.com
Solid Values, Saphisticated Salutions.




we're closer than you think.
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AN
KEYSTONE

ALTERNATE ASSESSMENT DESIGN

MEET KEYSTONE CONTACT

keystone (ke'-ston’), n.
1. the stone at the top of an arch
which holds the other pieces in
place. 2. the central, supporting
element of a whole.

Improving Assessment. Improving Instruction.

y is a client alternate assessment design firm with extensive experience developing
and impl ing alt We believe that assessment should inform
inctrstian and that sacernnam inete rtinn choaild ha n-ﬂmed in the alternate assessment. Our staff

Bluegrass
Farmers
Market

100% locally grown vegetables,
flowers, fruit, and more!

Welcome to Bluegrass Farmers' Market, the only farmers
market in Lexington, Kentucky providing 100% locally
grown products. What sets us apart from other markets
in the region is the fact that we don't import our produce
from far-away places, so our vegetables and fruit are
usually picked the day before you buy them, All of our
vendors are members of the program,
offering a wide assortment of vegetables, flowers, herbs,
and fruit, not to mention farm-fresh eggs, grass fed beef,
local honey, jams, soaps, rubs, and bedding plants. Click
here to find out what's in season right now. Shopping at
Bluegrass Farmers Market guarantees that you'll find
excellent quality products and help the environment at the
same time by reducing your carbon footprint,

You can find us at 3450 Richmond Road, located in the
parking lot in front of Pedal the Planet Bike Shop and
FASTSIGNS. With plenty of free, disabled accessible,
convenient parking, you are only steps away from the
freshest Lexington has to offer. Stop by and see for
yourself the difference that fresh, 100% locally grown
produce can make!

VISIT OUR BLOG for the latest information on what
products are available,

s and state departments on teaching and
arthermore, our team understands the

s developed a unique, responsive and

psely with each client to determine their
ention to ensure that each of those needs is
pecial education laws and guidance for
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Seasonal Hours T
Open April 17 - October 30, 2010 ol
4

Saturdays 9:00am - 2:00pm (3 ntucky
Tuesdays 3:00pm - 6:30pm e

TRONKS t0 QU SPONSArs:

FASTSIGNS. PEDAL THE -3~ PLANET

3141 Beaumont Centre Circle, Sulte 100 | Lexington, KY 40513

ckie L. Banahan, DMD

children &




